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CONTENT MARKETING WORLD

CONNECT WITH SENIOR-LEVEL BUYERS

FROM ACROSS THE GLOBE
Attendees expected from of the Fortune 100 Companies
countries around the world Have Attended CMWorld In the

Last 3 Years

O
I36ecisi50n{?kers 87%

B2B/B2C Marketers
70%

Mid/Large Enterprise to discover the benefits of
Companies sponsoring Content Marketing World 2024.




THE INDUSTRIES YOU WANT TO REACH

Looking to connect with a specific audience or vertical?
Here’s are some of the industries and companies that attend.

ACCOUNTING./BANKINC.-EIFINANCE TECHNOLOGY

HEAL'!'HCARE . MA.NUFACTl:lRING

INTERN.ET/ONI..INE . RETA'.'-

TELECOM TRAVE.L/TOURls.M
GOV.ERNMENT

AGENCY



REACH BUYING TEAMS

STRATEGY
THE C-SUITE

Chief Content Officer
Chief Executive Officer
Chief Growth Officer Chief
Innovation Officer Chief
Marketing Officer COO
Chief Data Officer
VP Communications

VP Content
VP Corporate Marketing
VP Demand Generation
VP Digital Marketing

VP Marketing
VP Marketing Analytics
VP Marketing Operations
VP Product Marketing
VP Sales & Marketing

Here are some of the titles that attend.

PLANNING
THE TACTICIANS

Audience & Data Manager
Dr. Content Marketing/Strategy
DAM/CMS Specialist
Digital Media/Strategy Manager
Event & Field Operations Market
Research Analyst

Marketing & Promotions Mgr

Marketing Analyst
Marketing Automation Manager
Marketing Campaign/Ops Mgr
Marketing Manager/Strategist
Paid Media Manager
PR/Comm Manager
Product Marketing Manager
Research Director
SEO Manager/Director

Social Media Manager/Director
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CONTENT CREATION

THE CREATIVES

Brand Strategist
Content Marketing Strategist
Copywriter
Creative Director
Creative Services Manager
Digital Content Producer
Director Content & SEO
Director Content + Creative

Dr. Content Mkting & Strategy
Director Creative Services
Director Digital Content
Journalist
Marketing Strategist
Senior Creative Manager
Senior Digital Designer
Web Content Strategist

PROMOTION/DISTRIBUTION

THE LEAD GENERATORS

ABM Manager
Acquisition Mkting Manager
Director, Demand Generation
Dr. Field & Partner Marketing
Director, Growth Marketing
Dr. Mkting Ops & Technology
Director, Revenue Marketing

Director, Digital Marketing
Dr., Marketing & Operations
Email Marketing Manager
Lead Gen & Ops Manager
Manager, Digital Marketing
Mkting Operations Manager

Sr. Manager, Demand Gen

Sr. Marketing Manager, ABM
Sr. Mkting Ops Manager

OPTIMIZATION/
MEASUREMENT/REPORTING
THE ANALYSTS

Analytics Manager
Audience Growth Manager

Data Science Manager
Data Strategist
Dr. Digital Analytics
Dr. Marketing Analytics
Dir. Marketing Operations
Head of Data & Analytics
Head of Data Science
Head of Marketing Analytics
Manager, Digital Analytics
Marketing Analytics Manager
Marketing Operations Mgr
Data & Optimization Mgr
Operations Manager
Sr. Data Analyst
Sr. Decision Science
Sr. Manager, Data Solutions




CMWORLD OPTIONS BY OBJECTIVES

4. EXHIBITING

V. NETWORKING & ENTERTAINJIENT

= Platinum
= Gold = All Attendee Opening Party
= Silver = Robert Rose “Tell It Well” Party
= Bronze = Expo Hall Cocktail Reception
= Start Me Up » |nfluencer/Speaker Party

= Women in Content Marketing

= Custom

» Running Club Sponsorship

Il. SPEAKING
IV. BRAND AWARENESS
= (Classroom

= Thought Leadership Session
» Tech Talk Session

= Executive Forum

» Workshops & Masterclasses
= Women in Content Marketing

= Expo Hall/Lounge Sponsor

= Branded Impact Areas (i.e. Charging Stations, Column Wraps,
Escalator Clings, Digital Signage)

Attendee/Mobile App

Lanyards

Content Marketing Awards

Carbon Offset Sponsorship

Fill It Forward Sponsorship

AD GENER?

Track Sponsorship
Speaking
Custom


SchoppK
Cross-Out

SchoppK
Cross-Out

SchoppK
Sticky Note

SchoppK
Sticky Note
Stuff we want on the website. 




